
Since 1993, Filippa K has grown internationally—sharing 
a mission to approach fashion from a global 
perspective of mindful consumption by creating 
garments that are timeless in their quality and style
and luxurious in their simplicity. 

As part of their global expansion strategy, Filippa K 
implemented GlobalLink, enabling them to engage 
their German, Swedish, and the Dutch customers in 
their preferred language while reducing localization 
costs and turnaround times.
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thanks to GlobalLink’s integration with 
inRiver and Episerver. 

inriver@translations.com
www.translations.com/inriver
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—Chief Technology O�cer, Filippa K


